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Economy, territorial competitiveness and sustainability

*International Trade and globalisation.

*Economic Complexity.

*International Political Economy.

*Fiscal policy; public debt; international spillover; fiscal
federalism and fiscal sovereignty

*Environmental taxation, energy economics
*Econometrics and text analytics for public opinion and
public policies
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*Economic geography, regional and urban
economics

*Discontent and European public opinion.

*Digital Economy, Telecommunications and ICTs
socioeconomic impact, public policy, and regulation
*Public policy evaluation; planning models and
social development

*Ageing, social vulnerability, crime and gender
economics

Patrizio Lecca

Victor Luis de Nicolas
Carlos Martinez de Ibarreta
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David Roch
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Management for competitiveness and sustainability

s Accounting fo rainabilit *Social enterprises and entrepreneurship
untin r sustainabili
9 Y *Entrepreneurship in vulnerable groups

= Ethics, accounting and auditory

*Transformative Consumer

Sustainable

*Strategy and quality in tourism *Diversity on Board

= Accounting and monitoring of *Business internationalization

Research:

organizational behaviour
Education in accounting
Sustainable finance

Behavioral finance /economics
Financial Econometrics

Corporate governance and impact
on performance

*Dynamics and effectiveness of
corporate boards: power, decision
making, individual behaviour and
group decision making. Quality of
corporate governance

*Job stressors, Work health,
Digitalization and health

*Women professional careers
*Management of social, environmental and
animal issues in supply chains

*Business Ethics

*Academic performance, innovation and
education for sustainability

*Operations management, process

Lifestyles
and Consumer well-being

*Digital market, regulation of
advertising, public policies on
television and cinema

*Corporate communication of CSR
and corporate marketing

*Luxury Consumption

improvement and lean operations
*Corporate
management for transitions

*  Ethics in Al, governance of technology,*Human resource analytics *Service marketing and customer

social  responsibility  and

sustainability of technology orientation

Elisa Aracil

M® Carmen Bada
Carlos Bellon
Reyes Calderon

Laura Lazcano Isabel Carrero

M® JesUs Belinzén
Paloma Bilbao

M*° Eugenia Fabra
Laura Fernandez
Olaya Garcia
Raquel Redondo
Oscar Zapata

José Luis Arroyo
Luis Angel Calvo
José Luis Fernandez
Laura Gismera
Amparo Merino
Manuel Morales
Jose Maria Ortiz
Noemi Pérez-Macias

Sara Lumbreras Estela Diaz
Jorge Martin
Paolo Saona

Angela Sanchez

Almudena Gonzalez del Valle
Ana Isabel Jiménez Arco
Victoria Labajo

Javier Morales

Maria Coronado
Teresa Corzo
Isabel Figuerola-Ferretti
Carmen Fullana
Susana Gago

Verénica Rosendo
Carmen Valor



